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ABSTRACT ARTICLE INFO 

This study examined whether self-control moderates the association 
linking social influence to saving behavior among small business 
owners. Using a standardized questionnaire, the study utilized a cross-
sectional design to collect data from 402 micro and small business 
owners based in Kampala City. Process macro was used to analyze the 
interactive impact of self-control and social influence on saving 
behavior. The findings showed a significant interactive effect of self-
control and social influence on saving behavior in Kampala, Uganda. 
Also, the results showed that the social impact on micro and small 
business owners' saving actions, at any degree of self-control, has a 
significant impact. These findings provide the literature and theory in 
behavioral finance with valuable insights. The study employed a cross-
sectional design, rejecting a longitudinal analysis. 
Furthermore, we focused on Kampala City, leaving out other 
Ugandan cities. For those with low self-control, the government can 
implement deliberate government policies that impose savings in 
national social security funds and scale up the percentage of social 
security system savings for all individuals with strong self-control. The 
study points to the moderating effect of self-control on the link 
between social influence and saving behavior.  
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Introduction 

In particular, savings behavior is essential for micro and small-business owners who experience 
inaccessibility to credit. Savings behavior plays a critical role in both economic growth and development. This 
is obvious, as small investments can be initiated over time by owners. This can only be achieved by planning 
and promoting saving. Saving behavior relates to the perception of saving choices, future needs, and behaviors 
that lead to wealth creation (Denton, Fretz, and Spencer ( 2011). 

Consequently, savings are vehicles for economic growth, the potential drivers of which are individuals 
that find their savings to be essential to any economy(Khatun, 2018). Many MSEs do not flourish at all. This is 
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due to numerous factors at the level of both the company and the owner. The owner's fundamental elements 
comprise; personal psychology, education, sex, and personal reasoning (Langevang, Namatovu, & Dawa, 2012). 

Africa usually has the lowest saving rates with the steady decline in the past three decades, according to 
Deaton (2005) and World Bank (2017), and this has adversely affected the slow-growing economies as the 
saving rates in Africa are perpetually poor (Elias & Worku, 2015). Approximately 44% of adolescents aged 17 
to 25 and 11% of adults aged 40 to 55 are victims of consumptive behavior (Herawati, Candiasa, Yadnyana, & 
Suharsono, 2018). Small and micro enterprises' sustainability is primarily affected by the individual management 
of their money. The same was claimed by Topa, Hernández, and Zappalà (2018), where the unpleasant actions 
of most Ugandan small business owners, such as poor saving conduct, financial indiscipline, lack of motivation 
and commitment to higher standards, negligence, carelessness, laziness, and lack of a dream, are the main factors 
deterring micro and small business survival and growth. 

The saving behavior of an individual is understandable as part of the social environment of any society 
and should be adequate, thereby boosting the growth and development of the economy. Because of awareness 
gaps and behavioral biases, micro and small business owners often struggle to save, even though they have 
surpluses, resulting in the closure of most small businesses that contribute significantly to a country's GDP 
(Abebe, Tekle, & ManoY, 2016). This collapse is evidenced by the annual business failure rate that currently 
stands between 30- 50 percent, attributable to the negative social network structure and the limited knowledge 
transfer of financial management matters among Micro and Small Enterprises (Kampumure, 2015). To 
accomplish the best saving action, it is essential to look at the social context in which individuals live. According 
to past studies, social influence is a significant direct predictor of saving behavior among Ugandan peoples 
(Homan, 2016). SI involves the impact of others' actions based on the social environment around them. Social 
influence includes a person or organization using social power to alter individuals' or groups' attitudes and 
activities in a particular direction (Franzoi, 2006). 

Saving behavior is an extremely challenging step that requires one to be profoundly affected by their 
social interactions. Fang, Ng, Wang, and Hsu (2017), suggest that social impact encourages saving behavior, 
though the appropriate behavior is not inherently guaranteed. Also, Ky, Rugemintwari, and Sauviat (2018) noted 
that emerging economies are surrounded by unpredictable events such as health deterioration, death of a family 
member overwhelms and scares the few savings that would have accrued, hampering economic growth and 
development. 

Also, the lack of savings contributes to welfare consequences, including low shock resistance and 
inadequate productive investment (Karlan, Ratan, & Zinman, 2014). Moreover, most research focuses on 
cognitive factors affecting saving operations while ignoring non-cognitive like self-control which may influence 
the saving behavior of business owners. Also, most of the psychological factors have been taken in isolation 
when determining their influence on the saving actions of a person. Yet, human psychology is crucial to making 
either beneficial or regrettable choices if those choices are financial or non-financial(Strömbäck, Lind, 
Skagerlund, Västfjäll, & Tinghög, 2017); Ningsih, Widiyanto, & Sudarma, 2018). 

Previous studies have shown that social impact affects people's saving actions (see; Jamal, Ramlan, 
Karim, and Osman (2015): Alwi, Amir Hashim, and Ali (2015). However, the moderating effect of self-control 
in the association between social influence and saving behavior has not yet been established. The majority of 
saving behavior research consisted primarily of direct social impact and self-control effects (Jamal et al., 2015); 
(Strömbäck et al., 2017). Therefore, it was essential to integrate both social influence and self-control variables 
into saving actions, hence the need to investigate whether self-control enhances or buffers the link of social 
influence to saving behavior. 

Most people in Uganda rely primarily on their social networks/links for burial arrangements and 
religious practices that subsequently affect their saving power. On this basis, the primary purpose of the study 
was to analyze the moderating effect of self-control in the association between social influence and saving 
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actions among micro and small business owners. Kampala City was chosen for this study because it is the 
Central Business District of Uganda with many micro and small enterprises and the city that attracts people 
from all walks of life looking for job opportunities from all regions of Uganda and across East Africa. 

The article's subsequent parts include literature and theoretical perspective, methodology, findings and 
discussions, and conclusion. The article ends with policy implications and areas for further research.  

Literature Review 

Social Cognitive Theory (SCT) 

The SCT is a highly influential and widely accepted theory in social psychology(Bandura, 2005). The 
approach has extended its scope to many fields, including behavioral finance. This theory emphasizes the 
ongoing mutual relationship between human behavioral factors and the environmental influence in 
understanding the mechanism of social cognitive learning (Bandura, 1989; Eun, 2019). This theory lies on the 
assumption that one learns by way of observing others. This is stipulated to occur in the immediate social 
context one resides that consists of families, friends, community, and mass media. Social cognitive theory is 
based on reciprocal causation of the triadic of intimate interactions, psychological and environmental forces 
that describe human nature. Bandura also explores the inherent ability of individuals that often influence human 
behavior, including: self-efficacy, expectations of performance, self-control, motivation, reactive management, 
and vicarious learning (Lown, Kim, Gutter, & Hunt, 2015). This theory is more applicable in financial behavior, 
especially for micro and small business owners, since most participants learn from their families, peers, the 
community, society, and institutions about their financial behavior. The Social Cognitive Theory in this research 
focuses on all the study variables of social impact, self-control, and saving conduct. Social cognitive theory 
suggests that interfaces between the observations of other people, the environment, and one's cognitive abilities 
influence one's actions(Bandura, 1977; Mozahem, 2020)  

The study's principal purposes were threefold. First, we sought to examine whether social influence 
predicts saving behavior. Secondly, it tested whether self-control would predict saving behavior and, lastly, 
evaluated the conditional effect of self-control in the link between saving behavior and social influence. Figure 

1, the analytical model of the analysis is illustrated. 
  

 

 

The above conceptual model indicates that Social Influence encompasses friends, families, community, 
and college. This affects a person’s actions to save. Nevertheless, it is crucial to explore how self-control can 

moderate the relationship between social power and savings behavior. 

Social Influence on Saving Behavior 

Figure 1 - Conceptual model. Source: Hayes (2018) Model 1. 
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Social influence has positive as well as negative impacts on people's behavior. This is because social 
influence allows both a group and an individual to attain a mutual or individual goal. Instead, the social effect 
may make sub-optimal decisions for individuals (Kast, Meier, & Pomeranz, 2018). Past experiments have shown 
that Social Impact is successful at raising individual savings (Homan, 2016). This is achieved through strategies 
that include: target setting, regular follow-up to meetings, peer pressure from others, monitoring others' success, 
symbolic incentives for those who perform well, and guidance on how to achieve one's goal. SI includes the 
effect of actions of others based on the current social environment. Social control consists of a person or entity 
using social power to shift the nature or conduct of certain individuals in a specific path (Franzoi, 2006), as 
Noor Zaihan (2016) cited. A study by Mangleburg, Doney, and Bristol (2004) considers social influence as the 
degree to which family, friends, and colleagues influence the state of mind, perception, and behavior. 

According to Hira (1997), family in general and specifically parents are the main relevant foundation of 
influence on financial behavior. According to Choi, Laibson, and Madrian (2011) monetary values are passed 
down by direct and indirect messages from parents to children. This in turn determines the kind of economic 
choices and performance they make in the future (Firmansyah 2014). Lyons (2007) also noted that almost 68 
percent of people reported having received parents' financial information. Bowen (2002) further indicates that 
teenagers and parents have a significant association with understanding money. Social influence entails an 
individual or organization using social force to alter specific individuals or groups' disposition or actions in a 
defined way (Franzoi, 2006). Kinds of literature have shown that parents contribute to children's financial 
socialization, whereby, parents are influential in determining their children’s financial actions (Sam, Geetha, & 
Mohidin, 2012). Webley and Nyhus (2006) indicate that their economic socialization determines children’s 
future orientation. 

It is more likely that children who have a strong family relationship are future-oriented and have good 
financial conduct. Parent's position is significantly greater than that of the job experience of young adults and 
financial education in high schools (Shim, Barber, Card, Xiao, and Serido (2010). A set of parent and family 
support social support is essential in encouraging young adults to pursue their productive lives. Parents are 
financial role models by displaying positive financial actions before their children.  

Savings assessments are dynamic and require significant economic expertise and experience on the part 
of individuals. Therefore, this could be the case for parents with a certain degree of financial literacy to teach 
their offspring specific skills to provide them with future financial management skills. This can result in children 
and young adults establishing their parent’s financial attitudes. Childhood saving operations will impact their 
financial activities in the future by having consequences for their adult saving operations (Brown & Taylor, 
2016). 

Norvilitis and MacLean (2010) reported that parents are inspired by realistic approaches to educating 
their children on money management, incentives, and bank accounts to minimize their use of credit cards at 
college. The researchers also noted that, during adulthood, adolescence is the most critical time that will affect 
the actions and attitudes of individuals. Parents thus play a significant role in influencing children in managing 
their financial affairs. In addition to parental variables, peer impact may also predict financial actions for 
individuals. Duflo and Saez (2002) discovered that people with equal interests tend to belong to the same way 
of life and establish links between the group and individual actions.  

Bucciol and Veronesi (2014) also indicate that informal education from parents is impactful compared 
to formal education at colleges, as parents exhibit various activities that depend on different socio-demographic 
variables. System of parental teaching decides the potential to solve financial challenges in the future, and it is 
more successful, particularly when various teaching methods are merged. Teaching how to save during 
childhood and adolescence is the most effective approach.  

Similarly, Jamal et al. (2015) showed that colleagues' impact has a critical role in choosing the saving 
capacity of a person. Parents who exhibit good financial behavior before their children develop their children's 
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saving behavior through socialization (Noor Zaihan (2016). Jamal et al. (2015) said that individual financial 
conduct could also be influenced by peer influence. Alwi et al. (2015) asserted that when making decisions, 
people are affected by peer pressure. In reality, Laible, Carlo, and Roesch (2004)  said that people's behavior is 
learned through direct and indirect contact with their mates. Dangol and Maharjan (2018)argue that peers and 
parents remain potent agents of socialization that decide the behavior of adolescents in the future. Many teenage 
desires are derived from wants rather than financial needs. Yet, they are expected to imitate what their parents 
do right from childhood, as those who talk to parents about financial problems have more vital abilities to meet 
financial needs. Thus, we hypothesize here: 
H1: Social influence significantly and positively predicts saving behavior  

Self-Control and Saving Behavior   

G. J. Kim and Hanna (2017) investigated the relationship between self-control systems and saving 
actions. Results showed that having one or more saving laws had a positive effect on saving likely hood, a weak 
impact on retirement, and the saving goal of creating families. Noor Zaihan (2016) explored the effect of self-
control on saving actions; a positive and significant relationship was established. Rha, Montalto, and Hanna 
(2006) utilized data of the 1998 Consumer Finance Survey (SCF) to examine the influence of psychological 
factors, especially the role of self-control, on saving behavior and found a greater likelihood of saving for people 
who were motivated to save. The study revealed that individuals with saving rules are most likely to save than 
those without. 

Achtziger, Hubert, Kenning, Raab, and Reisch (2015) indicates that individuals with low self-control 
are likely to indulge in regular shopping, on the other hand, Gathergood (2012) asserts that people with financial 
related self-control issues and are likely to suffer from credit withdrawals, and unforeseen sustainability costs 
leading to over-indebtedness. Biljanovska and Palligkinis (2018) found that, due to lack of planning, supervision, 
or engagement, households with self-control problems had poorer asset accumulation, while Choi et al. (2011) 
reported that individuals with less self-control are disadvantaged to acquire adequate capital. Personal financial 
management needs a priority and consistent lifestyle, that is, the self-awareness to follow the guidelines and 
respond to the changes that directly influence self-control. Sirine and Utami (2016) concluded that self-control 
influences the saving actions of people positively and significantly. Lee concluded that, compared to people 
who have never trained self-control, people who always train self-control have the best and more positive 
motivation and will save. Lim (2011) concludes that self-control has a significant impact on saving activities. 

According to Biljanovska and Palligkinis (2018), wealth accumulation is lower for individuals with low 
self-control due to the absence of planning, supervision, or participation. Choi et al. (2011) found that 
retirement money is less likely to be saved for poor self-control persons. A person with high self-control can 
take care of his/her financial resources and better financial conduct. On unnecessary things and pointless 
events, they don't spend money. People with greater self-control are more likely to achieve their goals and be 
more successful in various areas of life (De Ridder, Lensvelt-Mulders, Finkenauer, Stok, & Baumeister, 2012). 
Liu (2014) examined the Professional Financial Advice (PFA) and self-control effects on saving and concluded 
that the ability to self-control has a favorable and meaningful association with gross annual savings, financial 
assets, and emergency funds. This is why we hypothesize: 
H2: Self-control positively and significantly predicts saving behavior 

Social Influence and Saving Behavior: Moderating role of Self-Control 

Self-control is a self-regulation mechanism in the circumstances involving a simple trade-off between 
long-term goals and immediate pleasure (Bernheim, Ray, & Yeltekin, 2015). J. H. Kim and Park (2015) described 
self-control as the degree to which the self-awareness of an individual has control over events and ongoing 
circumstances and represents the perception of their ability to deal with them. Self-control is intentional self-
regulation, according to Vitell et al. (2009), which provides an individual with the capacity to act morally by 
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overcoming one's inclination to behave poorly. Self-control can break resist temptations, bad habits and avoid 
urges (Fujita & Han, 2009). J. H. Kim and Park (2015) agreed that for psychological adaptation, a sense of 
control is necessary, which is a more significant predictor of an individual's ability to perform actions by taking 
action to achieve the desired goals. As it offers a training ground for behavior, social impact is one of the critical 
factors associated with individual actions. This is achieved by modifying behaviors, motives, and rationalizations 
that facilitate a particular activity and thereby create opportunities for specific actions to be taken. Self-control 
also leads to actions beyond the influence of the family, meaning that self-control is an important facilitator in 
behavioral research. 

As far as the moderating role is concerned, extensive research has used self-control as a moderator. For 
instance, a study by Mobarake, Juhari, Yaacob, and Esmaeili (2017) on the conditional effect of self-control in 
the association between adolescents' social influence and saving behavior in Tehran, Iran. This relationship was 
substantially moderated by self-control. Other studies have used self-control as a moderator (see; Nepomuceno 
and Laroche (2017). On this basis, as a moderator, self-control was used to determine the moderating effect in 
the association between social impact and saving behavior, thus hypothesizing: 
H3: Self-control significantly moderates the link between social influence and saving behavior  

Methodology 

Design, Population, and Sample 

A cross-sectional design was employed because data were collected at one point in time. The analysis 
was correlation and explanatory as well as empirical in nature. The Uganda Bureau of Statistics (UBOS) registry 
reported a population of 51,225 registered MSEs in the Central Division of Kampala, 46,270 of which were 
registered in selected administrative units within the division. Using the 1967 formula of Taro Yamane, a sample 
of 430 respondents was generated. Of the 430 questionnaires, 405 were returned; three (3) were not fully 
completed and were eliminated from the study, leaving a total of 402 respondents who were used for further 
analysis. This resulted in a 93% response rate, which, as suggested by most researchers to be appropriate as it 
is above the 50% threshold. The survey formula of Neyman stratum allocation was used to assign the 
respondents to the respective administrative units in Kampala. 

To obtain an adequate study sample, the researcher used multi-stage sampling to create clusters and 
sub-groups until the researcher achieved the desired sample size. Utilizing an updated business register from 
the Uganda Bureau of Statistics (UBOS), the researcher initially geographically clustered MSEs basing on their 
location in the selected administrative units within the Kampala Central division. This was reasonable given the 
different organizational units' location, the heterogeneity of the MSEs in the chosen executive departments, 
and the respondents' discrepancies. The choice of the administrative unit is based on the intensity of the 
economic activity of MSEs. For this research, the unit of analysis was the micro and small businesses, while the 
business owners were the unit of inquiry. 

Instrument and Sampling  

A close-ended self-managed questionnaire was employed to collect responses from the micro and small 
business owners. A pilot study was performed in Eldoret, Kenya, among 41 micro and small business owners. 
This is one of the country's central business districts with various micro and small enterprises. The results 
showed that, as recommended by (Taber 2018), all the variables under analysis had alpha coefficient reliability 
above 0.60. Saving conduct had an alpha coefficient of .813 with seven retained items. Social impact with 8 
retained items had an alpha coefficient of .691. Eventually, self-control with nine retained items had an alpha 
coefficient of .658. 
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Descriptive results from the sample selected for the research showed that 55.7% were male, while 44.3% 
were female.  The results also showed that most of the respondents were between 31 and 35 years of age (N = 
154) with 38.3 percent, and the least were those between 15 and 20 years of age (N = 2), representing .5 percent. 
Moreover, demographic statistics further reveal that 296 respondents (73.6 percent) were married, and only 6 
lost their spouses (1.5 percent). Education results found that the majority (180) had attained secondary 
education (44.8 percent), while only (7) had attained postgraduate education (1.7 percent). The majority of the 
respondents were sole proprietors; 190 (47.3 percent) and just 9 (2.2 percent) were those of other businesses. 
Lastly, the majority (N=182), 45.3% of the respondents, earned income (400,001-700,000), while the least that 
earned below 200,000 Ugx were only N=8(2%). 

Measurements of Study Variables 

Saving behavior was measured using previous scholars' items adopted and modified by; Chowa and 
Despard (2014), Dangol and Maharjan (2018), (Ariffin, Sulong, & Abdullah, 2017), who recommended them 
as accurate and relevant for studies of financial behavior. Social influence measures were adopted and modified 
from previous scholars such as (Dangol & Maharjan, 2018), (Hanachi, 2005), (Dinc & Budic, 2016), (J. Kim, 
Eys, Robertson-Wilson, Dunn, & Rellinger, 2019). Furthermore, self-control used measurement items adopted 
and updated by (Lindner, Nagy, & Retelsdorf, 2015); (Strömbäck et al., 2017) and (Ariffin et al., 2017), as they 
were found to be accurate and valid. All items were anchored on a 7-point Likert scale. 

Results and Discussion 

Preliminary Assessments 

The results in table1 show that saving behavior had the highest mean of 6.021 and .7275 standard 
deviation; on the other hand, self-control had the lowest mean and standard deviation of 5.4303 and 1.5614, 
respectively. Correlation findings indicate that both factors were strongly correlated with saving behavior with 
the strongest association of social influence with r = .651, p=.000; p < .01 and self-control with r = .615, 
p=.000; p < .01. 

Table 1: Mean, Standard deviation, Reliability, and Correlation 

  Variable(N=402)                                              M    SD(σ) Reliability((α)  1 2 

Saving behavior (1) 6.021 .7275  .813   

Social influence (2) 5.6819 1.2704  .691 .651**  

Self- control  (3) 5.4303 1.5614  .658 .615** .541** 

**. Correlation is significant at the 0.01 level (2-tailed). 

Factor analysis with varimax rotation was used to check on the construct validity of the instrument. 
KMO sampling adequacy test was used to determine sample adequacy for factorability. KMO values of less 
than .5 do not require factor analysis to be applied. Thirty questions related to the study variables were analyzed 
with Varimax rotation using the principal component analysis. Factor analysis findings for savings behavior 
showed that the results of factor loadings above 0.5 were preserved. Seven out of nine items loaded under-
saving actions for additional review. Factor1 explained 33.344% of the total variance, while factor2 explained 
22.438%. The first and the second group of factors were named saving consistency and saving attitude, 
respectively. The Kaiser-Meyer - Olkin value (0.775) was above 0.5, suggesting that the sample used was 
sufficient. The Bartlett sphericity analysis was also significant. Table 2 shows the results reported above. 
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Table 2: Factor Analysis of Saving Behavior 
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I permanently save a portion of my money when I get it. .832  
I adhere to the plan I make on how to use my money. .789  
To achieve specific goals, I save .729  
Because it's a nice thing to do, I save .559  
Before I buy something for myself, I first compare prices.  .835 
I pay maximum attention to the proportion of the money I save  .624 
I always consider whether there's a need before making any expenditure to save.  .556 
Eigen value 2.334 1.571 
Variance (%) 33.344 22.438 
Cumulative Variance (%) 33.344 55.782 
KMO=.775, Bartlett’s test of sphericity=621.669, df=21, sig=.000 

Extraction Method: Principal Component Analysis. Rotation Method: Varimax with Kaiser 
Normalization. Rotation converged in 5 iterations. 

Social Influence factor analysis was conducted to ensure that the items used were accurate and 
consistent before further research. Factors of social impact, especially when it comes to money management, 
are/were a clear indicator for my parents; if I wanted to set money away, among others, my family would 
consent to such a decision. Just two items were not loaded out of ten items and were thus eliminated from 
further analysis. Factors one, two, and three were respectively named as peer influence, parent influence, and 
close family influence. These factors explained 22.999 %, 20.997%, and17.356 % respectively of the total 
variance. Also, the analysis output indicates a KMO of .64 above .5 as recommended. The Bartlett sphericity 
results indicate a χ2 of 902.271, df = 36, and is significant at .000. 

Table 3: Factor Analysis of Social Influence 
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I feel under social pressure to set aside money for the future. .734   

I often get involved with people who are close to me in financial management practices. .671   

With my colleagues, I still compare the amount of savings and expenditures .643   

Closest friends approve of whining I am  doing what is important to me .605   

If I decided to save, my colleagues would approve of that decision .511   

I  regularly manage my money because my parents taught me so since childhood  .932  

My family members are an excellent example regarding financial management   .929  

My relatives recommend me to save   .831 

People who are valuable to me believe I can save   .784 

Eigen value 2.07 1.89 1.562 

Variance (%) 22.999 20.997 17.356 

Cumulative Variance (%) 22.999 43.996 61.352 

KMO=.641, Bartlett’s test of sphericity=902.271, df=36, sig=.000 
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Factor Analysis for Self-Control 

Self-control elements included resistance to the temptation to spend money and self-discipline in saving 
cash, among others. The item (SC7) was removed because it didn't load, leaving only nine items loaded. Three 
factors loaded under self-control accounting for 21.613%, 17.692%, and 16.694% variance. Self-regulation, 
willpower, and foresight were respectively named as the factors. KMO measure exceeding 0.5 was used to 
measure sampling adequacy, and the Bartlett result was significant. 

Table 4: Factor Analysis of Self-Control 
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I always avoid spending extravagantly  .749   

I am more self-disciplined when it comes to spending money .732   

When I have money, sometimes I regret my expenditures  .651   

When it comes to money, I focus on current needs than future needs  .565   

Occasionally, when am with the money, I keep spending on some things even when they 
are not suitable for me 

 .755  

It’s tough for me to change my expenditure patterns   .694  

I don’t concentrate at work when I have money   .670  

I mind of today than the future    .848 

I like to spend all my money immediately   .745 

Eigen value 1.945 1.592 1.502 

Variance (%) 
21.61

3 
17.692 

16.69
4 

Cumulative Variance (%) 
21.61

3 
39.305 

55.99
9 

KMO=.724, Bartlett’s test of sphericity=518.453, df=36, sig=.000 

Testing for Moderation 

Table 5: Moderation Effect 

R R-SQ MSE F df1 df2 P 

.7325 .5366 .2496 65.1646 7.000 394.000 0.000 

       
  Coeff. Se t p LLCI ULCI 

Constant 2.5507 .3856 6.6147   .0000 1.7926 3.3089 

Self-control .3336     .0702 4.7493 .0000    .1955   .4716 

Social influence   .4046   .0681 5.9397 .0000   .2707   .5386 

Interaction term -.0305   .0128 -2.3876 .0174 -.0555 -.0054 
Gender - .0135            .0519 -.2594 .7954 -.1155 .0886 
Age .0374 .0250 1.4951 .1357 -.0118   .0866 

marital   .0431 .0527 .8179 .4139 -.0605 .1467 

educ   .0438 .0293 1.4945 .1358 -.0138 .1014 
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Table 6: Test of highest order Unconditional Interaction 

  R-SQ F df1 df2 P 

Interaction term .0067 5.7008 1.0000 394.000 .0174 

Results from Table 5 indicate how self-control (shown as direction 'b1' in Figure 1) moderates the path 
from social impact to saving action. The model generated .5366 R2, indicating that 53.66% of the variance was 
accounted for. The model included control variables; the results suggest that all were negligible. The results also 
showed that social influence and self-control are important predictors of saving actions, with a coefficient of 
social impact. = .4046, CI = .2707, .5386 and a coefficient of self-control= .3336, CI= .1955, .4716. Thus 
accepting both hypothesis one and hypothesis two.  Results further indicate a negative coefficient (-.0305), 
p=.0174<0.05, CI = (-.0555, -.0054) when it comes to the interaction. 

Table 7: Moderating effect of Social Influence on Saving Behavior at values of the Moderator(s): 

Self-Control     Effect se t p LLCI ULCI 

3.8689 .2868 .0277 10.3707 .0000 .2324 .3412  
5.4303 .2392 .0241 9.9319 .0000 .1919 .2866  
6.9918 .1917 .0345 5.5586 .0000 .1239 .2595 

Source: Research data    
 
From table 7, the effect of social influence on saving behavior is significant at 0.0000 at whether low, moderate, 
or high levels of self-control. In contrast, at low self-control levels (3.8689), the conditional effect of social 
influence (X) on saving behavior(Y) is higher (.2868) than at higher levels of self-control (6.9918); the effect is 
low (.1917). 

 

The above modgraph shows that at low self-control levels, the slope is steeper, suggesting that social 
influence on saving will be high than at higher self-control rates. The slope is less steep, meaning that the impact 
of social influence on saving behavior is low. 
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 Discussion  

Study results show that social impact is a significant factor in saving conduct. This concurs with Jamal 
et al. (2015), whose findings show how family engagement plays a major role in fostering student savings actions. 
The same was claimed by Cronqvist and Siegel (2015), who discovered that parenting influences the variability 
in youth savings rates, with the effect diminishing over time. Social and family influences contribute to particular 
financial actions before kids are formally educated, so the social impact is more relevant and more effective 

than overall financial training (Batty, Collins, & Odders‐White, 2015). Furthermore, the nature of the results is 
consistent with the argument of Ningsih et al. (2018), where friends' views and preferences are factors that can 
determine the lifestyle of an individual, including the decision to save. Individuals with good self-regulation 
choose to regulate the use of money and aim to manage money properly by increasing their money-saving goal. 

Furthermore, a study by (Lim 2011) aimed to investigate psychological factors (social impact) and the 
effect of self-control on saving actions. Their research found that parental impact favorably affects the right of 
individuals from childhood and therefore affects their self-control and later assists to save more. The study by 
(Achtziger et al., 2015); (Gathergood 2012) also found that compulsive spending is more likely for individuals 
with low self-reported self-control since they probably suffer from indebtedness due to uncontrollable 
expenditures. 

By taking into account the social context in which individuals perform acts, SCT considers the unique 
way people learn and sustain actions. The social context consists of families, friends, community, and mass 
media that impose the social strain and societal expectations that a person may benefit from (Wills, Ainette, & 
Walker, 2015). The theory suggests that the triad of intimate interactions, psychological and environmental 
forces that explain human nature. Environment factors reflect situations and an atmosphere where the action 
is performed, while impulses, desires, characteristics, and other specific driving forces are human factors. The 
theory emphasizes the mechanism of behavioral transformation, including self-efficacy, perceptions of 
performance, self-control, motivation, emotional regulation, and observational learning (Lown et al., 2015). 

The study further defined the moderating role of self-control in the relationship between social power 
and saving actions. This is illustrated in table 5, showing the self-control interaction on the link between social 
influences and saving actions. There was a significant impact of the interaction (p=.0174<0.05), coeff. = -.0305, 
CI = -.0555,-.0054. Hypothesis 3 is supported in this analysis as both confidence intervals have no zeros.  

Table 7 reveals that the impact of social power on saving actions among micro and small business 
owners is high at low rates of self-control. Nevertheless, the effect of social impact on saving actions decreases 
as self-control rises. It may be because while one has a lot of self-control, one is less susceptible to social 
influence that may affect their saving actions. In contrast, one with less self-control is more vulnerable to social 
influence that impacts their behavior. Based on the results, we present a new perspective in the research field 
of behavioral finance are generated by the moderating impact of self on the ties between the variables used in 
the study. 

Conclusion 

This study shows that both psychological and sociological factors are key to determining behaviors 
between individuals both formally and informally towards savings to encourage financial inclusion of micro and 
small businesses. It further shows that the impact of social influence on saving behavior is significant across 
self-control levels, so self-control buffers the association of social influence and saving behavior. However, we 
suggest that external interference impacts more saving behaviors where one has low self-control. In the African 
sense, people live together and are thus strongly affected by their family and friends' social experiences, thus 
impairing their level of self-control. Because self-control is a self-manage mechanism that requires a trade-off 
between long-term goals and immediate gratification, its internal presence in an individual minimizes the 
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influence of external pressure on an individual's reasonable course of action (Bernheim et al., 2015). By 
nurturing their self-control to maintain levels of social influence, this study may help individuals as they are self-
aware of handling prevailing conditions and exhibit their ability to handle circumstances (J. H. Kim & Park, 
2015). Just as social capital is vital, if combined with a lack of self-control, too much of it will affect a person 
by bad choices, hence the need for self-control to minimize social pressure that can have detrimental effects on 
one's actions. This research is in conjunction with analysis by Martinsson, Myrseth, and Wollbrant (2014), in 
which people with self-control manage their finances better by spending less than those with no self-control. 

Theoretical and Practical Implications  

This research supports the Social Cognitive Theory (SCT), which postulates learning as a social text 
mechanism. The SCT suggests that the triad of interpersonal relationships, personal and environmental 
influences can explain human nature. Environmental influences represent conditions and an environment 
where behavior is performed, while human factors include impulses, preferences, traits, and other unique 
motivating powers. Self-efficacy, outcome goals, self-control, motivation, emotional regulation, and 
observational learning are some variables that could be involved in the behavioral adjustment process (Lown et 
al., 2015). The theory suggests that interpersonal, peer-reciprocal, socio-economic, and environmental 
influences are dependent on social learning (Chaulagain, 2019). The SCT determinants correspond to all 
variables of the study. 

The research contributes to the current literature as it further reinforces what other studies have 
previously shown that social power and self-control directly affect people's saving actions. The study also 
provides some new insights that self-control can strengthen the connection between social influence and saving 
action. Third, the study refers to the social cognitive theory, where a person is expected to have a self-regulated 
capacity to push himself or herself to achieve specific results by determining and acting appropriately on his or 
her actions hence utilizing self-control moderators this study. 

The findings of the report will aid in deliberate public policy. As self-control is an inbuilt trait and most 
individuals are indecisive, the Government should implement compulsory saving of money by deliberate saving 
schemes like the national social security fund. For those who are already saving, the government should scale 
up the saving, for instance, from 10 percent saving to 20 percent saving through the social security fund. Also, 
the research findings will help policymakers and practitioners devise strategies or services to improve human 
financial behaviors. Policy and financial practitioners need to implement policies that enhance self-control 
abilities in terms of practical outcomes like financial management and savings. Also, financial planning 
practitioners should inculcate self-control mechanisms among micro and small business managers and owners. 
Financial experts should promote budgeting when classified to help people develop self-control in financial 
management decisions (Liu, Yilmazer, Loibl, & Montalto, 2019). The results of the research are particularly 
relevant for financial education strategists, where financial education requires not just the delivery of 
information on the effectiveness of specific financial conduct, but also the cognitive stimulation of individual 
skill concepts such as self-control amidst social interaction (Trzcińska, Sekścińska, & Maison, 2018).  

Limitation and Future Direction   

We focused on a quantitative and cross-sectional design, and no attention has been paid to a longitudinal design. 
This creates an avenue for future researchers. We also recommend the mixed approach method to expose more 
challenges that affect people's savings actions. The geography scope of the study is another limitation. Thus the 
study can be replicated in other parts of the county and the world, as different findings could occur. 
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